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A new year means a new survey commissioned by the ATOZ Group. The the-

me of the survey changes each year, but we have always chosen to focus 

on Luxembourg in order to gain a deeper understanding of our local envi-

ronment. As thought leaders in our industry, we are drawn to topics that 

will  spark conversation among decision makers in the private sector and 

institutional partners as well as the population at large. Previous topics 

have included finding out what Luxembourg professionals and individuals 

think about taxes (2015), how the surrounding population in the Greater 

Region views Luxembourg (2016), how Luxembourg residents feel about 

money and wealth (2017) and most recently, our 2018 investigation focused 

on the perception of private business and entrepreneurship by the so-called 

“millennial generation”. Our goal is not to drive opinion or push an agenda; 

we simply hope that the results of our survey contribute to a larger discus-

sion and give new insights into our local landscape. 

The subject of th is year’s survey is one that is very topical  and, in some respects, 

controversial . With our results, we hope to analyse the di f ferent v iewpoints of the 

Luxembourg populat ion regarding cl imate change. 

This survey aims to highl ight where the pr ior i t ies of Luxembourg residents l ie, and 

to draw on trends that are emerging within the populat ion with regards to reducing 

emissions of CO2 in order to address the issue of c l imate change. Whi le c l imate 

change may be a border less cr is is which requires a global thinking, i t  requires local 

act ion, to paraphrase a classic s logan. Thus, we have chosen to shine the spot l ight 

on Luxembourg, br inging into v iew att i tudes and opinions at a national level so that 

we may decide as a country the best way forward. 

This report  is a summary of the results but also should be read as our interpretat ion 

of the results, with an inevi table element of subject iv i ty. The results of the survey 

are made freely avai lable to interested part ies, so others are free to draw their 

conclusions, thus contr ibut ing to a healthy debate on this crucial  topic.
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Working with the Luxembourg-based marketing 

f irm Quest, we made a survey of a represen-

tative sample of 600 people of various ages, 

nat ional i t ies and gender. From 23 July to 6 

August 2019, the survey was carr ied out by 

a web-based quest ionnaire. The breakdown 

of the sample can be seen below.

METHODOLOGY

N %

Total 600 100%

Sex

Men 300 50%

Women 300 50%

Age

18-34 years 177 30%

35-54 years 226 38%

55 years and older 197 33%

Nationality

Luxembourgish 315 53%

Foreign 285 48%
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We began our  survey with  a  quest ion to  f ind out 

how personally concerned the population felt in 

regard  to  d i f fe rent  top ics  l inked  to  eco logy .

We discoved that pol lut ion of the oceans is a topic 

which worr ies 96% percent of the populat ion, 93% 

say that the decl ine of biodiversi ty and ext inct ion is 

worry ing, 91% are troubled by water shortages, 86% 

about c l imate change and 85% about the deplet ion 

of natural  resources. Whi le i t  is interest ing to note 

that ocean pol lut ion is ranked #1 among Luxembourg 

residents, (perhaps due to a combinat ion of ef fect ive 

communicat ion campaigns and personal exper ience 

whi le on hol iday in seaside dest inat ions), we should 

not downplay the overwhelming response of concern 

from the major i ty of indiv iduals on al l  proposed topics. 

This is an important f inding which gives us a snapshot 

o f  a  popu la t ion  l i v ing  in  re la t i ve  d is t ress  when i t 

comes to the subject of ecology. 

RESULTS

Troubling the minds
of everyone

“Et muss een d’Leit wakresch rëselen, datt se verstinn 
datt et 5 vir 12 ass.”

“We need to wake up and realise that it is five minutes
to midnight” 
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Worry aside, i t  was important to f ind out i f  our survey takers held the bel ief  that 

c l imate change can be mit igated through changing human behaviours, or i f  i t  is 

a lready a lost cause. Whi le the major i ty of the populat ion, 57%, bel ieve that hu-

mankind wi l l  f ind the answer to solv ing the cr is is, 42% are pessimists and do not 

bel ieve that we wi l l  be able to save ourselves. I t  is necessary to keep this high 

number of resigned indiv iduals in mind when asking the populat ion to act.

Resigned or skeptical - a sizeable minority 

“Es ist schon zu spät. Die Menschheit wird untergehen, wie es vorher anderen Tierarten
geschehen ist. Unser Erfolg ist auch unser Schicksal”

“It’s already too late. Humanity will disappear, just as other animal species have gone 
extinct. Our success is also our fate.”

Ocean pollution

Biodiversity decline 
and species extinction

Wor ldwide shortage
of drinking water

Global warming

You’re not concerned at all

You’re not really concerned

You’re quite concerned

You’re very concerned

75% 21%

1% 3%

59%

2% 5%

62% 29%

2% 6%

56% 30%

11%

40% 45%

3% 12%

Depletion of natural
resources

Humanity seems to be facing several challenges at the same time.
To what extent do you personally feel concerned with  the d i f ferent 
major  ecological  phenomena? 

34%

3%
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Do you believe that it  is possible to change humanity's l ifestyle and its
effects on the planet?

"Climate change is caused by humans - urgent action is imperative".. .
this is the statement that underlies current debates around the world.
What is your personal attitude towards this statement? 

Those who think that humanity is beyond saving would logical ly be less l ikely to 

engage in in i t iat ives and more resistant to changing their  habits. When i t  comes 

to skept ic ism, i t  is interest ing to see that almost one person out of f ive (18%) is 

ei ther total ly skept ic ism or somewhat skept ical  that c l imate change has a manmade 

cause. Seventy-four percent agree that humans are causing the cr is is, and the rest 

(8%) have not taken a posi t ion. Whi le non-skept ics may have the tendency to take 

for granted the not ion that c l imate change is caused by humans, deciders and law 

makers should be aware that  a  non-negl igeable percentage of  the Luxembourg 

populat ion is not ent i re ly convinced. As is the case with the 42% of pessimists, 

these skept ic bel iefs can hinder ef forts to increase awareness and engagement 

within the general  populat ion.  

45%

35%

2%
12%

7%

You are relatively pessimistic and do not believe 
that humanity can be rationalised

It’s too late - no matter what we try, humanity 
is heading straight into disaster

You believe that there is an absolute urgency ,
that the efforts are significant but that it is feasible

You are sti l l  optimistic that humanity wil l  f ind 
appropriate answers

You have another thought

You are totally unconvinced by this statement

You are somewhat unconvinced

You broadly agree

You can’t form an opinion

You unconditionally agree with this statement

42%

32%

8%
12%

6%
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We wanted to know what people thought about their own personal way of 

l ife . Did they consider themselves to be shining examples of green-l iv ing or were 

they more real is i t ic in how they evaluated their  choices? We chose f ive di f ferent 

topics (housing, food, clothing, holidays and everyday mobil i ty) and asked our survey 

takers to evaluate themselves on a scale from ‘very bad role model’  to ‘very good 

role model’ . The overwhelming major i ty admitted that they st i l l  have ef forts to make 

in al l  categor ies. What this result  shows is a clear awareness on the part  of indi-

v iduals regarding their  behaviour. Sixty-three percent of those surveyed concede 

that they have at least some ef forts to make in terms of housing, 68% say that they 

are not a good role model when i t  comes to food, 73% for everyday mobi l i ty, 76% 

for c lothing, and a ful l  79% for hol idays and le isure travel  th ink of themselves as 

needing to make more ef forts to be green. 

Nobody’s perfect. How do you assess the different aspects of your 
personal l ife in terms of environmental and climate-related impact?

Aware of our shortcomings 

“S'il n'est déjà trop tard, le défit réside à modifier totalement le système avant 2030”

“If it’s not aleady too late, the challenge will be to completely change the system before 2030”

Oops, you’re a very 
bad role model

You sti l l  have some efforts 
to make

You’re already a good
role model

You sti l l  have a lot of 
efforts to make

In terms of housing
(consumption of space 

heating,isolation ...)

In terms of food
(origin, meat,

packaging waste ...)

In terms of clothing
(renewal, natural,

texti le, recyclabil ity ...)

In terms of everyday
mobil ity (cars, type,

mileage, public transport ...)

In terms of holidays and leisure
trips (frequency, distances,

means of transport ...)

3%
12%

48%

37%

4%

19%

45%

33%

8%

8%10%

23%

45%

25%

22%

47%

22% 28%

37%

28%



But willing to change 

“Je fais partie des personnes qui pensent que l’humanité peut assez 
rapidement changer beaucoup de choses concernant ces modes de vie.”

“I am one of those people who thinks that humankind can change its 
way of life rather quickly.”

After asking our survey takers where they thought they 

could make a greater effort to adopt a more carbon neu-

tral l ifestyle, we gave them some very concrete options 

to choose from . We noted a part icular wi l l  to act from a large 

port ion of the populat ion (or the conf irmat ion that they were 

already act ing). However, we also noted that the wi l l ingness 

to change depended great ly on the ef fort  required to make the 

change. 

For example, over hal f  of  those quest ioned (56%) said that 

they would be wi l l ing to only eat food produced within a 100km 

radius of their  home. Thir ty-two percent maintain that this is 

already the case. The opposite is true when we ask our sample 

of Luxembourg residents i f  they would be ready to hand over 

the keys to their  car and only use publ ic transport. In this case, 

whi le 16% says i t ’s already the case for them, only 17% would 

be ready to make that drast ic of a l i festy le change.

Yet, residents are open to al ternat ives to tradi t ional vehicles. 

Forty-three percent of those surveyed af f i rmed that they would 

be wil l ing to trade their current vehicle for an electric one today. 

The other suggest ions, such as keeping their  home at 17°C in 

the wintert ime, only taking the plane once per year and eat ing 

a diet f ree of meat would be readi ly adopted by around 1 out 3 

Luxembourg residents. 
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What are you personally will ing to change today in terms of your 
consumption to help resolve climate problems?

And willing to contribute, as long as the 
money is used wisely
“Payer une taxe n’est pas un soucis, c’est plus l’utilisation de cet argent qui me rend perplexe.”

“Paying a tax isn’t a problem, it’s what it is being used for which confuses me.”

32%

12%

56%

36%

28%

35%

24%

41%

36%

18%

52%30%

4%

53%43% 17% 67%

16%

When we asked i f  our survey takers were ready to contr ibute a percentage of their 

salary in order to f inance a fund for the f ight against c l imate change, the major i ty 

was wi l l ing, theoret ical ly at least, to contr ibute at least 1% of their  earnings. In 

fact, 62% of those surveyed would agree to pay a tax for the environment. However, 

i t  is important to note that in the free comments sect ion of the survey, many people 

expressed f rust ra t ion a t  the s imple idea of  a  ‘ tax ’  to  act  aga inst  c l imate change.

Limit your consumption of fruit,
vegetables and other food to
products from a 100 km radius

Limit yourself to a single fl ight each 
year by looking for alternatives for 

your other more distant tr ips

Limit heating in winter to
17°C in your home

Abandon meat consumption 
today in favour of a more

CO2-neutral diet

Exchange your traditional
car for an electric

car now

Totally give up a personal
car to use only public transport

No Yes I already do it
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1%

38%

56%

6%

6-10% of your disposable income

More than 10% of your disposable income

1-5% of your disposable income

You are not wil l ing to be taxed any further

People are wil l ing to contribute, but they know that it is not enough to “throw money” 

at the problem. They would l ike to see money used ef f ic ient ly. As one person wrote 

“Kënne mir eis ver lossen dass wann mir zusätz lech Geld bezuelen, dat Geld och 

ukend wu et v i rgesin as?” “Can we be sure that i f  we pay extra, the money ends ups 

where i t  belongs?”. Other people had more elaborate proposals including the idea 

to tax those who create pol lut ion whi le g iv ing subsidies to those who are act ing to 

combat cl imate change and maintaining a carbon-neutral  l i festy le. 

If  people have no choice but to pay or reduce their carbon emissions, the 

majority (54%) would pay at least 50 EUR per month to maintain their cur-

rent l ifestyle . Only 16% of survey takers would adopt a carbon neutral  way of 

l i fe under the threat of f inancial  penalty. One out of f ive would refuse to pay the 

tax al together, therefore accept ing any negat ive consequences that this may have. 

Therefore, as we have seen with answers to previous quest ions, whi le people are 

general ly wi l l ing to contr ibute f inancial ly to combat cl imate change, i f  g iven the 

opportunity to compensate their  own emissions by paying, the major i ty wi l l  take 

that opt ion. I t  is important to keep this att iude in mind when cal l ing for change, as 

money alone cannot solve the problem. 

Imagine that nations agree to create a fund to fight and limit global 
warming. This fund must be urgently financed. The idea is to introduce 
a tax imposed every year on companies and consumers.
What is the acceptable amount of this annual tax for you personally?



11

Imagine if legislation required you 
- to pay taxes 
- or to adopt a totally CO2-neutral l ifestyle (no car, no fl ights, passive 
energy housing, vegetarian and regional food...)
What is the highest tax you are wil l ing to pay to maintain your current 
l i festyle?

25%

You immediately adopt the required l ifestyle

16%

18%

6%

2%
1%
1%
1%

10%

20%

50€/month

100€/month

200€/month

300€/month

400€/month 500€/month

Even more than 500€/month is acceptable

You think you already have a totally CO2 neutral l ifestyle

You refuse to pay the tax with all the consequences 
it may entail



We asked our survey takers for their opinion on how best to 

tackle the issue.  The results were quite clear with 73% of those 

surveyed are asking for a solut ion from lawmakers. Whether i t  be 

by creat ing laws on product ion or consumption, subsidis ing al ter-

nat ives or penal is ing emissions, the populat ion is count ing on i ts 

leaders to guide them towards a sustainable solut ion.

I t  is c lear that with no pul l  or push from the government, the 

populat ion wi l l  not spontaneously act in favour of reducing 

carbon emissions. Only 13% of survey takers agreed that the 

best course of act ion would be to “rely on awareness and moral 

change”, whi le the major i ty expressed the need for c lear rules 

and framework. 

I f  we take a more granular look at the results, we see that there 

is more support for changes from a product ion standpoint than 

from a consumption standpoint. Pract ical ly, th is means that the 

populat ion is less prepared to accept regulat ions and taxes on 

what they purchase or use and more wi l l ing to see these mea-

sures appl ied to the corporatat ions who are producing the goods 

or services. The consumer is st i l l  af fected, but in an indirect (and 

perhaps more painless) way. 

A call for action 
“Politiker sollen net souvill schwätzen mee HANDElEN”

“Politicians should not talk so much, they should ACT”
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What do you think is the best way to induce a change towards
more responsible l ifestyles with regard to our planet? 

22%

20%

13%6%

5%

8%

4%

10%

13%

Rely on awareness and moral
change

Create restrictive laws that further
regulate production 

Penalise CO2-intensive consumption 
with taxes

Create restrictive laws that further
regulate consumption

Support or subsidise the most responsible
alternatives with public money

You have another thought

None of these means is relevant

You don’t know

Rely on research and innovation
to find appropriate solutions
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Through our analysis of the sur-

vey results, we have uncovered 

a population which is ready, wil-

l ing and able to help in the fight 

against climate change.

The majority understand the gravi ty 

of the cr is is and feel  personal ly 

concerned by pol lut ion, ext inct ion 

of species, c l imate change, water 

shortages and the deplet ion of na-

tural  resources. A sizeable port ion 

of Luxembourg residents would im-

mediately adjust their  l i festy les, with 

the greatest wi l l ingness to change 

coming from the or ig in of their  food 

and swaping their  t radi t ional car for 

an electr ic one.

These trends lead us to bel ieve that 

the t ime to act for our environment 

is now. The populat ion is demanding 

change and communicat ing i ts rea-

diness, but i t  a lso needs guidance 

and support. Most of the survey 

takers agreed that change should 

come from outside forces, including 

restr ict ive laws, taxes and subsidies; 

these are the tools of pol icy makers 

and pol i t ic ians.

So what should we do? 

F i r s t l y,  we  a r e  o f  t h e  v i ew  t h a t 

l e aders of a l l  types in Luxembourg 

need to r ise to this chal lenge.  

Whether pol i t ic ians, business lea-

ders, community leaders, or fami ly 

leaders, we have a responsibi l i ty 

to lead. Each wi l l  decide what form 

that leadership takes. Luxembourg is 

uniquely prosperous among nat ions 

and with that good fortune comes 

responsibi l i ty. Leading by example in 

this area as a nat ion can be seen as 

a responsibi l i ty, but also an opportu-

ni ty to adopt a leadership role that 

can make us al l  proud. 

We also bel ieve that on an indiv idual 

level, the Luxembourg population 

needs to take personal responsibil i ty 

and on our own, in our famil ies, 

among our fr iends, we should take 

t h e  l a r g e  a n d  s m a l l  s t e p s  t h a t 

t o g e t h e r  w i l l  m ake  a  d i f f e r en ce .
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The population is open to finan-

cial contributions in the form of 

a tax when they can be sure that 

the money is being used for the 

stated purpose.  Why not introduce 

a designated and taxpayer supported 

fund for c l imate change and make a 

ful ly t ransparent publ ic report  avai-

lable each year, explaining how the 

money has been used, and the envi-

ronmental  impact. 

Forty-three percent of the popula-

t ion would be wi l l ing to start  dr iv ing 

an electr ic car today. Why aren’t 

they? What is stopping people from 

purchasing the greener al ternat ive? 

When we have ident i f ied the barr iers, 

we can more f inely tune the solut ion. 

A higher number than the 2794 of 

hybr ids and electr ic vehicles, repre-

sent ing 1.4% of al l  cars current ly in 

c irculat ion in Luxembourg (source: 

STATEC) is surely feasible.  

We also may have some leverage 

as to how we source our food. The 

majority of residents would be wil l ing 

to l imit  their  consumption to local ly 

produced food.  Why not create a la-

bel to help consumers ident i fy those 

foodstuf fs produced within a 100km 

radius of Luxembourg v i l le?

And last ly, hol iday travel . I f  1/3 of 

the populat ion is wi l l ing to l imit  their 

f l ights to one per year, why not make 

train travel  more appeal ing?  Deve-

loping the of fer from Luxembourg 

to other European capita ls and pro-

moting overnight tra ins as a more 

comfortable al ternat ive to a cramped 

f l ight could be the push needed to 

get more people to choose this more 

ecologically sound alternative for c i ty 

tr ips or even longer hol idays on the 

I ta l ian, Spanish or French coast.

 

Reducing carbon emissions and 

fighting for a greener future has 

become a subject of absolute 

urgency. Each day, news headl ines 

f i l led with environmental  disasters, 

burning forests, droughts, heat 

waves, f loods and ever- intensi fy ing 

storms remind us that inact ion bears 

the gravest of r isks. The Luxembourg 

populat ion, most of whom are both 

conscious of the enormity of the pro-

blem and convinced that i t  is not too 

late to f ind an answer, is implor ing 

i ts leaders to stop talk ing and start 

act ing. In the words of one of our 

survey takers: L’heure de la réflexion 
est passée. Il faut agir tout de suite. 

“The t ime for thinking is over, the 

t ime to act is now.” 

On behalf  of  a l l  the partners and 

staf f  of  the ATOZ group, I ’d l ike to 

thank the part ic ipants in the survey 

and the teams within ATOZ and our 

advisers that made this possible. The 

cal l  to act ion is c lear.
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